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(4) provide information on trade shows to 
small businesses and companies new to export. 

(e) Definitions 

As used in this section— 
(1) the term ‘‘United States business’’ 

means— 
(A) a United States citizen; 
(B) a corporation, partnership, or other as-

sociation created under the laws of the 
United States or of any State (including the 
District of Columbia or any commonwealth, 
territory, or possession of the United 
States); or 

(C) a foreign corporation, partnership, or 
other association, more than 95 percent of 
which is owned by persons described in sub-
paragraphs (A) and (B); and 

(2) the term ‘‘small business’’ means any 
small business concern as defined under sec-
tion 632 of this title. 

(Pub. L. 100–418, title II, § 2304, Aug. 23, 1988, 102 
Stat. 1343.) 

§ 4725. United States and Foreign Commercial 
Service Pacific Rim initiative 

(a) In general 

In order to encourage the export of United 
States goods and services to Japan, South 
Korea, and Taiwan, the United States and For-
eign Commercial Service shall make a special 
effort to— 

(1) identify United States goods and services 
which are not being exported to the markets 
of Japan, South Korea, and Taiwan but which 
could be exported to these markets under com-
petitive market conditions; 

(2) identify and notify United States persons 
who sell or provide such goods or services of 
potential opportunities identified under para-
graph (1); 

(3) present, periodically, a list of the goods 
and services identified under paragraph (1), to-
gether with a list of any impediments to the 
export of such goods and services, to appro-
priate authorities in Japan, South Korea, and 
Taiwan, with a view toward liberalizing mar-
kets to such goods and services; 

(4) facilitate the entrance into such markets 
by United States persons identified and noti-
fied under paragraph (2); and 

(5) monitor and evaluate the results of ef-
forts to increase the sale of goods and services 
in such markets. 

(b) Reports to Congress 

The Secretary of Commerce shall report peri-
odically to the Congress on activities carried 
out under subsection (a). 

(c) ‘‘United States person’’ defined 

As used in this section, the term ‘‘United 
States person’’ means— 

(1) a United States citizen; or 
(2) a corporation, partnership, or other asso-

ciation created under the laws of the United 
States or any State (including the District of 
Columbia or any commonwealth, territory, or 
possession of the United States). 

(Pub. L. 100–418, title II, § 2306, Aug. 23, 1988, 102 
Stat. 1344.) 

TERMINATION OF REPORTING REQUIREMENTS 

For termination, effective May 15, 2000, of provisions 

of law requiring submittal to Congress of any annual, 

semiannual, or other regular periodic report listed in 

House Document No. 103–7 (in which a report required 

under subsec. (b) of this section is listed on page 51), see 

section 3003 of Pub. L. 104–66, as amended, set out as a 

note under section 1113 of Title 31, Money and Finance. 

§ 4726. Indian tribes export promotion 

(a) Assistance authorized 

The Secretary of Commerce is authorized to 
provide assistance to eligible entities for the de-
velopment of foreign markets for authentic 
American Indian arts and crafts. Eligible enti-
ties under this section include Indian tribes, 
tribal organizations, tribal enterprises, craft 
guilds, marketing cooperatives, and individual 
Indian-owned businesses. 

(b) Activities eligible for assistance 

Activities eligible for assistance under this 
section include, but are not limited to, conduct 
of market surveys, development of promotional 
materials, financing of trade missions, partici-
pation in international trade fairs, direct mar-
keting, and other market development activi-
ties. 

(c) Administration of assistance 

Assistance under this section shall be adminis-
tered by the Secretary of Commerce under 
guidelines developed by the Secretary. Priority 
shall be given to projects which support the es-
tablishment of long term, stable international 
markets for American Indian arts and crafts and 
which are designed to provide the greatest eco-
nomic benefit to American Indian artisans. 

(d) Technical and other assistance 

The Secretary of Commerce shall provide 
technical assistance and support services to ap-
plicants eligible for and entities receiving as-
sistance under this section for the purpose of 
helping them in identifying and entering appro-
priate foreign markets, complying with foreign 
and domestic legal and banking requirements 
regarding the export and import of arts and 
crafts, and utilizing import and export financial 
arrangements, and shall provide such other as-
sistance as may be necessary to support the de-
velopment of export markets for American In-
dian arts and crafts. 

(e) Limitation on assistance 

No assistance shall be provided under this sec-
tion in support of any activity which includes 
the sale or marketing of any craft items other 
than authentic arts and crafts hand made or 
hand crafted by American Indian artisans. 

(Pub. L. 100–418, title II, § 2307, Aug. 23, 1988, 102 
Stat. 1345.) 

§ 4727. Trade Promotion Coordinating Committee 

(a) Establishment and purpose 

The President shall establish the Trade Pro-
motion Coordinating Committee (hereafter in 
this section referred to as the ‘‘TPCC’’). The 
purpose of the TPCC shall be— 

(1) to provide a unifying framework to coor-
dinate the export promotion and export fi-
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1 See References in Text note below. 

nancing activities of the United States Gov-
ernment; and 

(2) to develop a governmentwide strategic 
plan for carrying out Federal export pro-
motion and export financing programs. 

(b) Duties 

The TPCC shall— 
(1) coordinate the development of the trade 

promotion policies and programs of the United 
States Government; 

(2) provide a central source of information 
for the business community on Federal export 
promotion and export financing programs; 

(3) coordinate official trade promotion ef-
forts to ensure better delivery of services to 
United States businesses, including— 

(A) information and counseling on United 
States export promotion and export financ-
ing programs and opportunities in foreign 
markets; 

(B) representation of United States busi-
ness interests abroad; and 

(C) assistance with foreign business con-
tacts and projects; 

(4) prevent unnecessary duplication in Fed-
eral export promotion and export financing ac-
tivities; 

(5) assess the appropriate levels and alloca-
tion of resources among agencies in support of 
export promotion and export financing and 
provide recommendations to the President 
based on its assessment; and 

(6) carry out such other duties as are deemed 
to be appropriate, consistent with the purpose 
of the TPCC. 

(c) Strategic plan 

To carry out subsection (b), the TPCC shall 
develop and implement a governmentwide stra-
tegic plan for Federal trade promotion efforts. 
Such plan shall— 

(1) establish a set of priorities for Federal 
activities in support of United States exports 
and explain the rationale for the priorities; 

(2) review current Federal programs de-
signed to promote the sale of United States 
exports in light of the priorities established 
under paragraph (1) and develop a plan to 
bring such activities into line with the prior-
ities and to improve coordination of such ac-
tivities; 

(3) identify areas of overlap and duplication 
among Federal export promotion activities 
and propose means of eliminating them; 

(4) propose to the President an annual uni-
fied Federal trade promotion budget that sup-
ports the plan for priority activities and im-
proved coordination established under para-
graph (2) and eliminates funding for the areas 
of overlap and duplication identified under 
paragraph (3); 

(5) review efforts by the States (as defined in 
section 4721(i) of this title) to promote United 
States exports and propose means of develop-
ing cooperation between State and Federal ef-
forts, including co-location, cost-sharing be-
tween Federal and State export promotion 
programs, and sharing of market research 
data; 

(6) reflect the recommendations of the 
United States National Tourism Organization 

to the degree considered appropriate by the 
TPCC; and 

(7) in coordination with State trade pro-
motion agencies, include a survey and analysis 
regarding the overall effectiveness of Federal- 
State coordination and export promotion 
goals on an annual basis, to further include 
best practices, recommendations to better as-
sist small businesses, and other relevant mat-
ters. 

(d) Membership 

(1) In general 

Members of the TPCC shall include rep-
resentatives from— 

(A) the Department of Commerce; 
(B) the Department of State; 
(C) the Department of the Treasury; 
(D) the Department of Agriculture; 
(E) the Department of Energy; 
(F) the Department of Transportation; 
(G) the Office of the United States Trade 

Representative; 
(H) the Small Business Administration; 
(I) the Agency for International Develop-

ment; 
(J) the Trade and Development Program; 
(K) the Overseas Private Investment Cor-

poration; 
(L) the Export-Import Bank of the United 

States; and 
(M) at the discretion of the President, such 

other departments or agencies as may be 
necessary. 

(2) Representatives from State trade promotion 
agencies 

The TPCC shall also include 1 or more mem-
bers appointed by the President who are rep-
resentatives of State trade promotion agen-
cies. 

(3) Chairperson 

The Secretary of Commerce shall serve as 
the chairperson of the TPCC. 

(e) Member qualifications 

Members of the TPCC (other than members de-
scribed in subsection (d)(2)) shall be appointed 
by the heads of their respective departments or 
agencies. Such members, as well as alternates 
designated by any members unable to attend a 
meeting of the TPCC, shall be individuals who 
exercise significant decisionmaking authority in 
their respective departments or agencies. 

(f) Report to Congress 

The chairperson of the TPCC shall prepare and 
submit to the Committee on Banking, Housing, 
and Urban Affairs of the Senate, and the Com-
mittee on International Relations of the House 
of Representatives, not later than March 30 of 
each year, a report describing— 

(1) the strategic plan developed by the TPCC 
pursuant to subsection (c), the implementa-
tion of such plan (including implementation of 
the survey and analysis described in paragraph 
(7) of that subsection), and any revisions 
thereto; and 

(2) the implementation of sections 5823 and 
5824 of title 22 1 concerning funding for export 
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promotion activities and the interagency 
working groups on energy of the TPCC. 

(Pub. L. 100–418, title II, § 2312, as added Pub. L. 
102–429, title II, § 201, Oct. 21, 1992, 106 Stat. 2199; 
amended Pub. L. 104–66, title I, § 1022(a), Dec. 21, 
1995, 109 Stat. 713; Pub. L. 104–288, § 8, Oct. 11, 
1996, 110 Stat. 3407; Pub. L. 106–158, § 7, Dec. 9, 
1999, 113 Stat. 1747; Pub. L. 114–125, title V, 
§ 505(a), (e), Feb. 24, 2016, 130 Stat. 179, 180.) 

REFERENCES IN TEXT 

Sections 5823 and 5824 of title 22, referred to in subsec. 

(f)(2), was, in the original, ‘‘sections 303 and 304 of the 

Freedom for Russia and Emerging Democracies and 

Open Markets Support Act of 1992 (22 U.S.C. 5823 and 

5824)’’, and was translated as meaning sections 303 and 

304 of the Freedom for Russia and Emerging Eurasian 

Democracies and Open Markets Support Act of 1992, 

Pub. L. 102–511, to reflect the probable intent of Con-

gress. 

AMENDMENTS 

2016—Subsec. (c)(7). Pub. L. 114–125, § 505(e)(1), added 

par. (7). 

Subsec. (d)(2), (3). Pub. L. 114–125, § 505(a)(1), added 

par. (2) and redesignated former par. (2) as (3). 

Subsec. (e). Pub. L. 114–125, § 505(a)(2), inserted 

‘‘(other than members described in subsection (d)(2))’’ 

after ‘‘Members of the TPCC’’. 

Subsec. (f)(1). Pub. L. 114–125, § 505(e)(2), inserted ‘‘(in-

cluding implementation of the survey and analysis de-

scribed in paragraph (7) of that subsection)’’ after ‘‘the 

implementation of such plan’’. 

1999—Subsec. (f). Pub. L. 106–158 substituted ‘‘March 

30 of each year,’’ for ‘‘September 30, 1995, and annually 

thereafter,’’ in introductory provisions. 

1996—Subsec. (c)(6). Pub. L. 104–288 added par. (6). 

1995—Subsec. (f). Pub. L. 104–66 amended heading and 

text of subsec. (f) generally. Prior to amendment, text 

read as follows: ‘‘The chairperson of the TPCC shall 

prepare and submit to the Committee on Banking, 

Housing, and Urban Affairs of the Senate, and the Com-

mittee on Foreign Affairs of the House of Representa-

tives, not later than September 30, 1993, and annually 

thereafter, a report describing the strategic plan devel-

oped by the TPCC pursuant to subsection (c) of this 

section, the implementation of such plan, and any revi-

sions thereto.’’ 

CHANGE OF NAME 

Committee on International Relations of House of 

Representatives changed to Committee on Foreign Af-

fairs of House of Representatives by House Resolution 

No. 6, One Hundred Tenth Congress, Jan. 5, 2007. 

AVAILABILITY OF STATE RESOURCES GUIDES ON 

EXPORT.GOV 

Pub. L. 114–125, title V, § 504(c), Feb. 24, 2016, 130 Stat. 

179, provided that: ‘‘The Secretary of Commerce shall 

make available on the Internet website Export.gov (or 

a successor website) information on the resources relat-

ing to export promotion and export financing available 

in each State— 

‘‘(1) organized by State; and 

‘‘(2) including information on State agencies with 

responsibility for export promotion or export financ-

ing and district export councils and trade associa-

tions located in the State.’’ 

EX. ORD. NO. 12870. TRADE PROMOTION COORDINATING 

COMMITTEE 

Ex. Ord. No. 12870, Sept. 30, 1993, 58 F.R. 51753, as 

amended by Ex. Ord. No. 13286, § 26, Feb. 28, 2003, 68 F.R. 

10625, provided: 

By the authority vested in me as President by the 

Constitution and the laws of the United States of 

America, including the Export Enhancement Act of 

1992 (Public Law 102–429, 106 Stat. 2186) [see Short Title 

of 1992 Amendment note set out under section 635 of 

Title 12, Banks and Banking], and section 301 of title 3, 

United States Code, it is hereby ordered as follows: 
SECTION 1. Establishment. There is established the 

‘‘Trade Promotion Coordinating Committee’’ 

(‘‘TPCC’’). The Committee shall comprise representa-

tives of each of the following: 
(a) Department of Commerce; 
(b) Department of State; 
(c) Department of the Treasury; 
(d) Department of Agriculture; 
(e) Department of Energy; 
(f) Department of Transportation; 
(g) Department of Defense; 
(h) Department of Labor; 
(i) Department of the Interior; 
(j) Department of Homeland Security; 
(k) Agency for International Development; 
(l) Trade and Development Agency; 
(m) Environmental Protection Agency; 
(n) United States Information Agency; 
(o) Small Business Administration; 
(p) Overseas Private Investment Corporation; 
(q) Export-Import Bank of the United States; 
(r) Office of the United States Trade Representa-

tive; 
(s) Council of Economic Advisers; 
(t) Office of Management and Budget; 
(u) National Economic Council; 
(v) National Security Council; and 
(w) at the discretion of the President, such other 

departments or agencies as may be necessary. 

Members of the TPCC shall be appointed by the heads 

of their respective departments or agencies. Such mem-

bers, as well as their designated alternatives, shall be 

individuals who exercise significant decision-making 

authority in their respective departments or agencies. 
SEC. 2. Chairperson. The Secretary of Commerce shall 

be the chairperson of the TPCC. 
SEC. 3. Purpose. The purpose of the TPCC shall be to 

provide a unifying framework to coordinate the export 

promotion and export financing activities of the United 

States Government and to develop a governmentwide 

strategic plan for carrying out such programs. 
SEC. 4. Duties. The TPCC shall: 
(a) coordinate the development of the trade pro-

motion policies and programs of the United States Gov-

ernment; 
(b) provide a central source of information for the 

business community on Federal export promotion and 

export financing programs; 

(c) coordinate official trade promotion efforts to en-

sure better delivery of services to U.S. businesses, in-

cluding: 

(1) information and counseling on U.S. export pro-

motion and export financing programs and opportuni-

ties in foreign markets; 

(2) representation of U.S. business interests abroad; 

and 

(3) assistance with foreign business contacts and 

projects; 

(d) prevent unnecessary duplication in Federal export 

promotion and export financing activities; 

(e) assess the appropriate levels and allocation of re-

sources among agencies in support of export promotion 

and export financing and provide recommendations, 

through the Director of the Office of Management and 

Budget to the President, based on its assessment; and 

(f) carry out such other duties as are deemed to be ap-

propriate, consistent with the purpose of the TPCC. 

SEC. 5. Strategic Plan. To carry out section 4 of this 

order, the TPCC shall develop and implement a govern-

mentwide strategic plan for Federal trade promotion 

efforts. Such plan shall: 

(a) establish a set of priorities for Federal activities 

in support of U.S. exports and explain the rationale for 

the priorities; 

(b) review current Federal programs designed to pro-

mote the sale of U.S. exports in light of the priorities 
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established under paragraph (a) of this section and de-

velop a plan to bring such activities into line with 

those priorities and to improve coordination of such ac-

tivities; 

(c) identify areas of overlap and duplication among 

Federal export promotion activities and propose means 

of eliminating them; 

(d) propose, through the Director of the Office of 

Management and Budget, to the President an annual 

unified Federal trade promotion budget that supports 

the plan for priority activities and improved coordina-

tion established under paragraph (b) of this section and 

eliminates funding for the areas of overlap and duplica-

tion identified under paragraph (c) of this section; and 

(e) review efforts by the States to promote U.S. ex-

ports and propose means of developing cooperation be-

tween State and Federal efforts, including co-location, 

cost-sharing between Federal and State export pro-

motion programs, and sharing of market research data. 

SEC. 6. Report. The chairperson of the TPCC, with the 

approval of the President, shall prepare and submit to 

the Committee on Banking, Housing, and Urban Affairs 

of the Senate, and the Committee on Foreign Affairs of 

the House of Representatives, not later than September 

30, 1993, and annually thereafter, a report describing 

the strategic plan developed by the TPCC pursuant to 

section 5 of this order, the implementation of such a 

plan, and any revisions to the plan. 

[For abolition of United States Information Agency 

(other than Broadcasting Board of Governors and Inter-

national Broadcasting Bureau), transfer of functions, 

and treatment of references thereto, see sections 6531, 

6532, and 6551 of Title 22, Foreign Relations and Inter-

course.] 

EX. ORD. NO. 13534. NATIONAL EXPORT INITIATIVE 

Ex. Ord. No. 13534, Mar. 11, 2010, 75 F.R. 12433, pro-

vided: 

By the authority vested in me as President by the 

Constitution and the laws of the United States of 

America, including the Export Enhancement Act of 

1992, Public Law 102–429, 106 Stat. 2186, and section 301 

of title 3, United States Code, in order to enhance and 

coordinate Federal efforts to facilitate the creation of 

jobs in the United States through the promotion of ex-

ports, and to ensure the effective use of Federal re-

sources in support of these goals, it is hereby ordered 

as follows: 

SECTION 1. Policy. The economic and financial crisis 

has led to the loss of millions of U.S. jobs, and while 

the economy is beginning to show signs of recovery, 

millions of Americans remain unemployed or under-

employed. Creating jobs in the United States and en-

suring a return to sustainable economic growth is the 

top priority for my Administration. A critical compo-

nent of stimulating economic growth in the United 

States is ensuring that U.S. businesses can actively 

participate in international markets by increasing 

their exports of goods, services, and agricultural prod-

ucts. Improved export performance will, in turn, create 

good high-paying jobs. 

The National Export Initiative (NEI) shall be an Ad-

ministration initiative to improve conditions that di-

rectly affect the private sector’s ability to export. The 

NEI will help meet my Administration’s goal of dou-

bling exports over the next 5 years by working to re-

move trade barriers abroad, by helping firms—espe-

cially small businesses—overcome the hurdles to enter-

ing new export markets, by assisting with financing, 

and in general by pursuing a Government-wide ap-

proach to export advocacy abroad, among other steps. 

SEC. 2. Export Promotion Cabinet. There is established 

an Export Promotion Cabinet to develop and coordi-

nate the implementation of the NEI. The Export Pro-

motion Cabinet shall consist of: 

(a) the Secretary of State; 

(b) the Secretary of the Treasury; 

(c) the Secretary of Agriculture; 

(d) the Secretary of Commerce; 

(e) the Secretary of Labor; 
(f) the Director of the Office of Management and 

Budget; 
(g) the United States Trade Representative; 
(h) the Assistant to the President for Economic Pol-

icy; 
(i) the National Security Advisor; 
(j) the Chair of the Council of Economic Advisers; 
(k) the President of the Export-Import Bank of the 

United States; 
(l) the Administrator of the Small Business Adminis-

tration; 
(m) the President of the Overseas Private Investment 

Corporation; 
(n) the Director of the United States Trade and De-

velopment Agency; and 
(o) the heads of other executive branch departments, 

agencies, and offices as the President may, from time 

to time, designate. 
The Export Promotion Cabinet shall meet periodi-

cally and report to the President on the progress of the 

NEI. A member of the Export Promotion Cabinet may 

designate, to perform the NEI-related functions of that 

member, a senior official from the member’s depart-

ment or agency who is a full-time officer or employee. 

The Export Promotion Cabinet may also establish sub-

groups consisting of its members or their designees, 

and, as appropriate, representatives of other depart-

ments and agencies. The Export Promotion Cabinet 

shall coordinate with the Trade Promotion Coordi-

nating Committee (TPCC), established by Executive 

Order 12870 of September 30, 1993. 
SEC. 3. National Export Initiative. The NEI shall ad-

dress the following: 
(a) Exports by Small and Medium-Sized Enterprises 

(SMEs). Members of the Export Promotion Cabinet 

shall develop programs, in consultation with the TPCC, 

designed to enhance export assistance to SMEs, includ-

ing programs that improve information and other tech-

nical assistance to first-time exporters and assist cur-

rent exporters in identifying new export opportunities 

in international markets. 
(b) Federal Export Assistance. Members of the Export 

Promotion Cabinet, in consultation with the TPCC, 

shall promote Federal resources currently available to 

assist exports by U.S. companies. 
(c) Trade Missions. The Secretary of Commerce, in 

consultation with the TPCC and, to the extent possible, 

with State and local government officials and the pri-

vate sector, shall ensure that U.S. Government-led 

trade missions effectively promote exports by U.S. 

companies. 
(d) Commercial Advocacy. Members of the Export Pro-

motion Cabinet, in consultation with other depart-

ments and agencies and in coordination with the Advo-

cacy Center at the Department of Commerce, shall 

take steps to ensure that the Federal Government’s 

commercial advocacy effectively promotes exports by 

U.S. companies. 
(e) Increasing Export Credit. The President of the Ex-

port-Import Bank, in consultation with other members 

of the Export Promotion Cabinet, shall take steps to 

increase the availability of credit to SMEs. 
(f) Macroeconomic Rebalancing. The Secretary of the 

Treasury, in consultation with other members of the 

Export Promotion Cabinet, shall promote balanced and 

strong growth in the global economy through the G20 

Financial Ministers’ process or other appropriate 

mechanisms. 
(g) Reducing Barriers to Trade. The United States 

Trade Representative, in consultation with other mem-

bers of the Export Promotion Cabinet, shall take steps 

to improve market access overseas for our manufactur-

ers, farmers, and service providers by actively opening 

new markets, reducing significant trade barriers, and 

robustly enforcing our trade agreements. 
(h) Export Promotion of Services. Members of the Ex-

port Promotion Cabinet shall develop a framework for 

promoting services trade, including the necessary pol-

icy and export promotion tools. 
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SEC. 4. Report to the President. Not later than 180 days 

after the date of this order, the Export Promotion Cabi-

net, through the TPCC, shall provide the President a 

comprehensive plan to carry out the goals of the NEI. 

The Chairman of the TPCC shall set forth the steps 

taken to implement this plan in the annual report to 

the Committee on Banking, Housing, and Urban Affairs 

of the Senate and the Committee on Foreign Affairs of 

the House of Representatives required by the Export 

Enhancement Act of 1992, Public Law 102–249 [102–429], 

106 Stat. 2186, and Executive Order 12870, as amended. 

SEC. 5. General Provisions. (a) Nothing in this order 

shall be construed to impair or otherwise affect: 

(i) authority granted by law to an executive depart-

ment, agency, or the head thereof, or the status of that 

department or agency within the Federal Government; 

or 

(ii) functions of the Director of the Office of Manage-

ment and Budget relating to budgetary, administra-

tive, or legislative proposals. 

(b) This order shall be implemented consistent with 

applicable law and subject to the availability of appro-

priations. 

(c) This order is not intended to, and does not, create 

any right or benefit, substantive or procedural, enforce-

able at law or in equity by any party against the 

United States, its departments, agencies, or entities, 

its officers, employees, or agents, or any other person. 

BARACK OBAMA. 

EX. ORD. NO. 13630. ESTABLISHMENT OF AN INTERAGENCY 

TASK FORCE ON COMMERCIAL ADVOCACY 

Ex. Ord. No. 13630, Dec. 6, 2012, 77 F.R. 73893, provided: 

By the authority vested in me as President by the 

Constitution and the laws of the United States of 

America, and in order to help level the playing field on 

behalf of U.S. businesses and workers competing for 

international contracts against foreign firms and to fa-

cilitate the growth of sales of U.S. goods and services 

around the world in support of the National Export Ini-

tiative, it is hereby ordered as follows: 

SECTION 1. Policy. Executive Order 13534 of March 11, 

2010, created the National Export Initiative (NEI), 

which provides unprecedented Federal support for ex-

ports of goods and services by American businesses. Ex-

ecutive Order 13534 also established the Export Pro-

motion Cabinet to develop and coordinate the imple-

mentation of the eight priorities of the NEI, which in-

clude, but are not limited to, improving advocacy and 

trade promotion efforts on behalf of U.S. exporters, in-

creasing access to export financing, and removing bar-

riers to trade and enforcing U.S. trade laws and agree-

ments. As part of these responsibilities, the Export 

Promotion Cabinet, in coordination with the Advocacy 

Center at the Department of Commerce, is focused on 

ensuring that the Federal Government’s commercial 

advocacy effectively promotes exports by U.S. busi-

nesses, particularly by those firms competing for inter-

national contracts against foreign firms that may ben-

efit from strong home government support. The cre-

ation of a new whole-of-government commercial advo-

cacy task force that will provide enhanced Federal sup-

port for U.S. businesses competing for international 

contracts, coordinate the efforts of executive branch 

leadership in engaging their foreign counterparts on 

commercial advocacy issues, and increase the availabil-

ity of information to the U.S. business community 

about these kinds of export opportunities, will ensure 

that U.S. exporters have more support for selling their 

goods and services in global markets. 

SEC. 2. Establishment and Membership. There is hereby 

established an Interagency Task Force on Commercial 

Advocacy (Task Force). 

(a) The Task Force shall be chaired by the Secretary 

of Commerce (Chair) and consist of senior-level offi-

cials from the following executive departments and 

agencies (agencies) designated by the heads of those 

agencies: 

(i) Department of State; 

(ii) Department of the Treasury; 
(iii) Department of Defense; 
(iv) Department of Agriculture; 
(v) Department of Health and Human Services; 
(vi) Department of Transportation; 
(vii) Department of Energy; 
(viii) Department of Homeland Security; 
(ix) United States Agency for International Develop-

ment; 
(x) Export-Import Bank of the United States; 
(xi) Millennium Challenge Corporation; 
(xii) Overseas Private Investment Corporation; 
(xiii) Small Business Administration; 
(xiv) United States Trade and Development Agency; 

and 
(xv) such other agencies as the President, or the 

Chair, may designate. 
(b) The Chair shall designate a senior-level official of 

the Department of Commerce as the Executive Director 

of the Task Force, who shall be responsible for regu-

larly convening and presiding over the meetings of the 

Task Force, determining its agenda, and guiding its 

work in fulfilling its functions under this order in co-

ordination with the Advocacy Center at the Depart-

ment of Commerce. 
SEC. 3. Functions. The Task Force shall perform the 

following functions: 
(a) review and prioritize commercial advocacy cases 

in which the Advocacy Center at the Department of 

Commerce has approved the provision of commercial 

advocacy services, and coordinate the activities of rel-

evant agencies to enhance Federal support for such 

cases, in order to increase the success of U.S. exporters 

competing for foreign procurements; 
(b) coordinate the engagement of agency leadership 

with their foreign counterparts regarding commercial 

advocacy issues, particularly with respect to their for-

eign travel and other occasions for engagement with 

foreign officials, and evaluate reports on the outcomes 

of such engagement, in order to increase the number of 

senior-level agency officials regularly and effectively 

advocating on behalf of U.S. exporters; 
(c) develop strategies to raise the awareness of com-

mercial advocacy assistance within the U.S. business 

community in order to increase the number of U.S. 

businesses utilizing commercial advocacy services; 
(d) institute processes to obtain and distribute infor-

mation about foreign procurement opportunities that 

may be of interest to U.S. businesses in order to expand 

awareness of opportunities for U.S. businesses to sell 

their goods and services to foreign governments; 
(e) facilitate voluntary short-term personnel ex-

changes, not to exceed 120 days, between the Depart-

ment of Commerce and other Task Force agencies, in 

order to cross-train Federal personnel to better serve 

U.S. exporters; and 
(f) submit a progress report to the Export Promotion 

Cabinet every 180 days, which should include, but not 

be limited to, the number of commercial advocacy 

cases opened and successfully concluded, the number of 

commercial advocacy engagements by senior-level 

agency officials, and the number of U.S. businesses uti-

lizing commercial advocacy services. The Advocacy 

Center at the Department of Commerce will be respon-

sible for managing and tracking all commercial advo-

cacy reporting for the Task Force. 
SEC. 4. Definitions. For the purposes of this order: 
(a) the term ‘‘commercial advocacy’’ shall mean Fed-

eral support for U.S. firms competing for foreign 

project or procurement opportunities; and 
(b) the term ‘‘foreign project or procurement oppor-

tunities’’ shall mean export opportunities, including 

defense export opportunities, for U.S. businesses that 

involve foreign government decisionmakers, including 

foreign government-owned corporations. 
SEC. 5. General Provisions. (a) The Commerce Depart-

ment shall provide funding and administrative support 

for the Task Force to the extent permitted by law and 

consistent with existing appropriations. 
(b) Nothing in this order shall be construed to impair 

or otherwise effect [sic]: 
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(i) the authority granted by law, regulation, Execu-

tive Order, or Presidential Directive to an executive de-

partment, agency, or the head thereof; and 
(ii) the functions of the Director of the Office of Man-

agement and Budget relating to budgetary, administra-

tive, or legislative proposals. 
(c) This order is not intended to, and does not, create 

any right or benefit, substantive or procedural, enforce-

able at law or in equity by any party against the 

United States, its departments, agencies, or entities, 

its officers, employees, or agents, or any other person. 

BARACK OBAMA. 

EX. ORD. NO. 13675. ESTABLISHING THE PRESIDENT’S 

ADVISORY COUNCIL ON DOING BUSINESS IN AFRICA 

Ex. Ord. No. 13675, Aug. 5, 2014, 79 F.R. 46661, as 

amended by Ex. Ord. No. 13734, § 2, Aug. 3, 2016, 81 F.R. 

52321, provided: 
By the authority vested in me as President by the 

Constitution and the laws of the United States of 

America, and in order to promote broad-based eco-

nomic growth and job creation in the United States and 

Africa by encouraging U.S. companies to trade with 

and invest in Africa, it is hereby ordered as follows: 
SECTION 1. Policy. The United States recognizes that 

Africa is a region of growing economic opportunity and 

innovation and aims to expand a trade and investment 

partnership that is grounded in shared interests and 

mutual responsibility. Africa offers a diverse and broad 

range of trade and investment opportunities in na-

tional and regional markets. The U.S. Government will 

encourage U.S. companies to seize the trade and invest-

ment opportunities offered by Africa’s national and re-

gional markets and help drive inclusive and sustained 

economic growth and the region’s economic expansion, 

while also creating jobs here in the United States. 
SEC. 2. Establishment. Not later than 180 days after the 

date of this order, the Secretary of Commerce shall es-

tablish the President’s Advisory Council on Doing Busi-

ness in Africa (Advisory Council). 
SEC. 3. Membership. (a) The Advisory Council shall 

consist of not more than 26 private sector corporate 

members, including small businesses and representa-

tives from infrastructure, agriculture, consumer goods, 

banking, services, and other industries. The Advisory 

Council shall be broadly representative of the key in-

dustries with business interests in the functions of the 

Advisory Council as set forth in section 4 of this order. 

Appointments to the Advisory Council shall be made 

without regard to political affiliation. 
(b) Members of the Advisory Council shall be ap-

pointed by the Secretary of Commerce, in consultation 

with the Trade Promotion Coordinating Committee 

(TPCC), which was authorized by statute in 1992 (15 

U.S.C. 4727) and established by Executive Order 12870 of 

September 30, 1993. 
SEC. 4. Functions. (a) The Advisory Council shall ad-

vise the President, through the Secretary of Commerce, 

on strengthening commercial engagement between the 

United States and Africa, with a focus on advancing 

the President’s Doing Business in Africa Campaign as 

described in the U.S. Strategy Toward Sub-Saharan Af-

rica of June 14, 2012. 
(b) In providing the advice described in subsection (a) 

of this section, the Advisory Council shall provide in-

formation, analysis, and recommendations to the 

President that address the following, in addition to 

other topics deemed relevant by the President, the Sec-

retary of Commerce, or the Advisory Council: 
(i) creating jobs in the United States and Africa 

through trade and investment; 
(ii) developing strategies by which the U.S. private 

sector can identify and take advantage of trade and in-

vestment opportunities in Africa; 
(iii) building lasting commercial partnerships be-

tween the U.S. and African private sectors; 
(iv) facilitating U.S. business participation in Afri-

ca’s infrastructure development; 
(v) contributing to the growth and improvement of 

Africa’s agricultural sector by encouraging partner-

ships between U.S. and African companies to bring in-

novative agricultural technologies to Africa; 
(vi) making available to the U.S. private sector an 

accurate understanding of the opportunities presented 

for increasing trade with and investment in Africa; 
(vii) developing and strengthening partnerships and 

other mechanisms to increase U.S. public and private 

sector financing of trade with and investment in Afri-

ca; 
(viii) analyzing the effect of policies in the United 

States and Africa on U.S. trade and investment inter-

ests in Africa; 
(ix) identifying other means to expand commercial 

ties between the United States and Africa; and 
(x) building the capacity of Africa’s young entre-

preneurs to develop trade and investment ties with U.S. 

partners. 
SEC. 5. Administration. (a) The Department of Com-

merce shall provide funding and administrative support 

for the Advisory Council to the extent permitted by 

law and within existing appropriations. 
(b) Members of the Advisory Council shall serve with-

out either compensation or reimbursement of expenses. 
(c) The Secretary of Commerce shall designate a sen-

ior officer or employee of the Department of Commerce 

to serve as the Executive Director for the Advisory 

Council. 
(d) The Secretary of Commerce shall consult with the 

TPCC on matters and activities pertaining to the Advi-

sory Council, including on activities related to imple-

mentation of the advice of the Advisory Council. The 

Secretary of Commerce shall invite representatives of 

TPCC agencies to attend meetings of the Advisory 

Council when issues relevant to their responsibilities 

are to be considered. 
SEC. 6. Termination. The Advisory Council shall func-

tion for such period as may be necessary but shall ter-

minate 2 years after the date of this order, unless ex-

tended by the President. 
SEC. 7. General Provisions. (a) Nothing in this order 

shall be construed to impair or otherwise affect: 
(i) the authority granted by law to an executive de-

partment, agency, or the head thereof; or 
(ii) the functions of the Director of the Office of Man-

agement and Budget relating to budgetary, administra-

tive, or legislative proposals. 
(b) This order shall be implemented consistent with 

applicable law and subject to the availability of appro-

priations. 
(c) This order is not intended to, and does not, create 

any right or benefit, substantive or procedural, enforce-

able at law or in equity by any party against the 

United States, its departments, agencies, or entities, 

its officers, employees, or agents, or any other person. 
(d) Insofar as the Federal Advisory Committee Act (5 

U.S.C. App.) (the ‘‘Act’’) may apply to the Advisory 

Council, any functions of the President under the Act, 

except for those in section 6 of the Act, shall be per-

formed by the Secretary of Commerce in accordance 

with the guidelines that have been issued by the Ad-

ministrator of General Services. 

BARACK OBAMA. 

EXTENSION OF TERM OF PRESIDENT’S ADVISORY COUNCIL 

ON DOING BUSINESS IN AFRICA 

Term of President’s Advisory Council on Doing Busi-

ness in Africa extended until Sept. 30, 2017, by Ex. Ord. 

No. 13708, Sept. 30, 2015, 80 F.R. 60271, set out as a note 

under section 14 of the Federal Advisory Committee 

Act in the Appendix to Title 5, Government Organiza-

tion and Employees. 

MAXIMIZING THE EFFECTIVENESS OF FEDERAL PROGRAMS 

AND FUNCTIONS SUPPORTING TRADE AND INVESTMENT 

Memorandum of President of the United States, Feb. 

17, 2012, 77 F.R. 10935, provided: 
Memorandum for the Heads of Executive Depart-

ments and Agencies 
Winning the future and creating an economy that’s 

built to last will require the Federal Government to 
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wisely allocate scarce resources to maximize efficiency 

and effectiveness so that it can best support American 

competitiveness, innovation, and job growth. Creating 

good, high-paying jobs in the United States and ensur-

ing sustainable economic growth are the top priorities 

of my Administration. To accomplish these goals, we 

must ensure that U.S. businesses increase their exports 

of goods, services, and agricultural products, and that 

foreign companies recognize the United States as an at-

tractive place to invest and to open businesses. While 

this growth will be fueled by the private sector, the 

Federal Government must do its part to facilitate trade 

and investment. 
Executive Order 13534 of March 11, 2010, established 

the Export Promotion Cabinet to coordinate the devel-

opment and implementation of the National Export 

Initiative (NEI) to improve conditions that directly af-

fect the private sector’s ability to export and to help 

meet my Administration’s goal of doubling exports 

over 5 years. Pursuant to the terms of the Executive 

Order, the Export Promotion Cabinet conducts its work 

in coordination with the Trade Promotion Coordi-

nating Committee (TPCC). The TPCC, chaired by the 

Secretary of Commerce, was authorized by statute in 

1992 (15 U.S.C. 4727) and established by Executive Order 

12870 of September 30, 1993. The NEI has used Govern-

ment resources and policies to increase exports at a 

pace consistent with the goal of doubling exports by 

the end of 2014. The NEI has accomplished this by open-

ing up foreign markets for U.S. exports, enhancing en-

forcement of our trade laws, providing needed export fi-

nancing, advocating on behalf of U.S. firms, and other-

wise facilitating U.S. exports. But we must do more. 
On January 13, 2012, I announced that I would submit 

a legislative proposal seeking the authority to reorga-

nize the Federal Government in order to reduce costs 

and consolidate agencies (Consolidation Authority), 

and outlined the first use I would make of such author-

ity: to streamline functions currently dispersed across 

numerous agencies into a single new department to 

promote competitiveness, exports, and American busi-

ness. The new department would integrate and stream-

line trade negotiation, financing, promotion, and en-

forcement functions currently housed at half a dozen 

executive departments and agencies, and would include 

an office dedicated to expanding foreign investment 

and assisting businesses that are considering investing 

in the United States. In addition to the trade and in-

vestment functions, the new department would include 

integrated small business, technology, innovation, and 

statistics programs and services from a number of de-

partments and agencies, thereby creating a one-stop 

shop for businesses that want to grow and export. We 

cannot afford to wait until the Congress acts, however, 

and must do all we can administratively to make the 

most efficient and effective use of the Federal Govern-

ment’s trade, foreign investment, export, and business 

programs and functions. 
Accordingly, to further enhance and coordinate Fed-

eral efforts to facilitate the creation of jobs in the 

United States and ensure sustainable economic growth 

through trade and foreign investment, and to ensure 

the effective and efficient use of Federal resources in 

support of these goals, I hereby direct the following: 
(1) Program Coordination. In coordination with the 

TPCC, the Export Promotion Cabinet shall develop 

strategies and initiatives in support of my Administra-

tion’s strategic trade and investment goals and prior-

ities, including the specific measures outlined in this 

memorandum. The Assistant to the President and Dep-

uty National Security Advisor for International Eco-

nomics shall coordinate the activities of the Export 

Promotion Cabinet pursuant to this memorandum. 

Measures and progress shall continue to be reported in 

the annual National Export Strategy report of the 

TPCC. The TPCC will continue to function as it has, 

consistent with its statutorily mandated duties. 
(2) Improving Customer Service for Exporters. Consistent 

with my memorandum of October 28, 2011 (Making it 

Easier for America’s Small Businesses and America’s 

Exporters to Access Government Services to Help 

Them Grow and Hire), the Export Promotion Cabinet 

shall support the Steering Committee established pur-

suant to that memorandum in its efforts to create 

BusinessUSA, a common, open, online platform and 

web service that will, among other things, enable ex-

porters to seamlessly access information about export- 

related Government programs, resources, and services 

regardless of which agency provides them. 
(3) Trade Budget. The Export Promotion Cabinet 

shall, in consultation with the TPCC: 
(a) evaluate the allocation of Federal Government re-

sources to assist with trade financing, negotiation, en-

forcement, and promotion, as well as the encourage-

ment of foreign investment in the United States, and 

identify potential savings from streamlining overlap-

ping or duplicative programs, as well as areas in need 

of additional resources; 
(b) make recommendations to the Director of the Of-

fice of Management and Budget (OMB) for more effec-

tive resource allocation to these functions, consistent 

with my Administration’s strategic trade and invest-

ment goals and priorities, including recommendations 

to streamline overlapping and duplicative programs 

and reallocate those resources; and 
(c) present to the Director of OMB for consideration 

in the annual process for developing the President’s 

Budget, a proposed unified Federal trade budget, con-

sistent with my Administration’s strategic trade and 

investment goals and priorities. 
(4) Coordination of Offices and Staff. The Export Pro-

motion Cabinet, in consultation with the TPCC, shall 

take steps to ensure the most efficient use of its mem-

bers’ domestic and foreign offices and distribution net-

works, including: co-locating offices wherever appro-

priate; cross-training staff to better serve business cus-

tomers at home and abroad by promoting exports to 

foreign countries and foreign investment in the United 

States; and considering the effectiveness of commercial 

diplomacy, cross-training, and referrals, as appro-

priate, when evaluating employee performance. 
(5) Enhancing Business Competitiveness. Pending pas-

sage of legislation providing Consolidation Authority, 

the Export Promotion Cabinet shall work with the Na-

tional Economic Council to develop and coordinate ad-

ministrative initiatives to align and enhance programs 

that enable and support efforts by American busi-

nesses, particularly small businesses, to innovate, 

grow, and increase exports. 
(6) General Provisions[.] (a) This memorandum shall be 

implemented consistent with applicable law and sub-

ject to the availability of appropriations. 
(b) Nothing in this memorandum shall be construed 

to impair or otherwise affect: 
(i) authority granted by law to a department or 

agency, or the head thereof; or 
(ii) functions of the Director of OMB relating to 

budgetary, administrative, or legislative proposals. 
(c) This memorandum is not intended to, and does 

not, create any right or benefit, substantive or proce-

dural, enforceable at law or in equity by any party 

against the United States, its departments, agencies, or 

entities, its officers, employees, or agents, or any other 

person. 
(d) The Director of OMB is hereby authorized and di-

rected to publish this memorandum in the Federal Reg-

ister. 

BARACK OBAMA. 

§ 4727a. Implementation of primary objectives of 
TPCC 

The Trade Promotion Coordinating Commit-
tee shall— 

(1) report on the actions taken or efforts cur-
rently underway to eliminate the areas of 
overlap and duplication identified among Fed-
eral export promotion activities; 

(2) coordinate efforts to sponsor or promote 
any trade show or trade fair; 
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